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[bookmark: _30j0zll]1. INTRODUCTION TO PUBLIC RELATION 

Public relations (PR) are a strategic communication practice that aims to build and maintain positive relationships between organizations and their stakeholders, including customers, employees, investors, the media, and the general public. PR involves creating and disseminating messages that are accurate, timely, and relevant to the target audience, in order to shape public opinion and perception of the organization. PR is a multidisciplinary field that draws from communication theory, psychology, sociology, and business management, among other disciplines.   
According to (Noble and Watson) public relations is "the management function that establishes and maintains mutually beneficial relationships between an organization and the publics on whom its success or failure depends." This definition highlights the importance of PR as a strategic management function, rather than just a tactical communication tool. PR is not just about sending press releases or managing social media accounts, but about developing a long-term strategy that aligns with the organization's goals and values, and building trust and credibility with its stakeholders.
Another key aspect of PR is its focus on two-way communication and dialogue. Unlike advertising or marketing, which are often one-way communication channels, PR emphasizes the importance of listening to and engaging with stakeholders. As Grunig and Hunt (1984) explain, PR is based on the premise of "symmetrical communication," which means that organizations should strive to achieve a balance between their own interests and the interests of their stakeholders, and seek to understand and address the concerns and needs of both parties.
PR can also be seen as a form of reputation management. Organizations invest in PR to build a positive reputation and maintain it over time, through various communication tactics such as media relations, crisis management, event planning, and community outreach. As Harris and Fleisher (2017) note, reputation is a valuable intangible asset that can enhance an organization's competitiveness, attract and retain customers and employees, and provide a buffer against negative events and crises.
In conclusion, public relations is a strategic communication practice that aims to build and maintain positive relationships between organizations and their stakeholders, through accurate, timely, and relevant messaging, two-way communication, and reputation management. PR is a multidisciplinary field that draws from various disciplines and emphasizes the importance of strategic thinking, stakeholder engagement, and long-term relationship building.













[bookmark: _1fob9te]2. INTRODUTION TO UNIQUE ONLINE  SHOPPING 

UNIQUE ONLINE  shopping is an online shopping based in Nepal that offers a wide range of products across various categories such as electronics, fashion, beauty, home and kitchen, and more. This organization was established in 2020 and has since become one of the leading e-commerce platforms in Nepal.
UNIQUE ONLINE  Shopping provides its customers with a convenient and hassle-free shopping experience. Customers can browse through a wide selection of products on the website and purchase them with just a few clicks. The website also offers various payment options, including cash on delivery, online payment, and bank transfer, to make the purchasing process easy and convenient.
In addition to its diverse product offerings and convenient shopping experience, UNIQUE ONLINE  Shopping is also known for its excellent customer service. The website has a dedicated customer support team that is available to assist customers with any queries or issues they may have. The team can be reached through email, phone, or live chat.
As for the customer ratings, UNIQUE ONLINE  Shopping has received positive reviews from customers. On their website, they have a 4.2-star rating out of 5 based on over 3,000 customer reviews. Customers have praised the website for its fast and reliable delivery, competitive prices, and excellent customer service.
UNIQUE ONLINE  Shopping is located in Kathmandu, Nepal, but offers delivery services across the country. 



[bookmark: _3znysh7]3. METHOD AND TOOLS OF UNIQUE ONLINE SHOPPING 

UNIQUE ONLINE  Shopping is a well-known online shopping platform that operates in Kalanki-14, Kathmandu Nepal . The company has established itself as a leader in the e-commerce industry in the region. One of the factors that have contributed to the company's success is its effective public relations strategies. This report examines the various public relations techniques and tools used by UNIQUE ONLINE  Shopping to establish and maintain a positive image among its stakeholders.
[bookmark: _2et92p0]A. SOCIAL MEDIA PLATFORMS 

UNIQUE ONLINE  Shopping uses social media platforms such as Facebook, Instagram, Twitter, and LinkedIn to engage with its customers and stakeholders. The company uses these platforms to share updates about its products and services, announce new initiatives, and respond to customer queries and feedback. The use of social media platforms is an effective way of reaching a large audience, and it helps the company to build a relationship with its customers.
[bookmark: _tyjcwt]B. PRESS RELEASES

 UNIQUE ONLINE  Shopping issues press releases to inform the media about significant events, new product launches, and other developments. The company uses these releases to build relationships with journalists and to generate media coverage. Press releases are an essential tool in public relations as they help to create brand awareness and enhance the company's reputation.
[bookmark: _3dy6vkm]C. INFLUENCER MARKETING 

UNIQUE ONLINE  Shopping partners with influencers and celebrities to promote its products and services on social media platforms. The company leverages their large followings to reach a wider audience and build brand awareness. Influencer marketing is an effective technique in public relations as it helps to create a buzz around the company's products and services.
[bookmark: _1t3h5sf]D.  EVENTS AND ACTIVATIONS 

UNIQUE ONLINE  Shopping organizes events and activations to engage with its customers and stakeholders. These events provide an opportunity for the company to showcase its products, interact with customers, and receive feedback. Events and activations are an effective way of building a relationship with customers and enhancing the company's reputation.
[bookmark: _4d34og8]E. CORPORATE SOCIAL RESPONSIBILITY INITIATIVES

 UNIQUE ONLINE  Shopping engages in corporate social responsibility initiatives to build its reputation as a socially responsible company. The company supports causes such as education, health, and the environment, and communicates its efforts through its social media channels and press releases. Corporate social responsibility initiatives help to create a positive image of the company in the eyes of its stakeholders.
[bookmark: _2s8eyo1]F.  CUSTOMER SERVICE 

UNIQUE ONLINE  Shopping provides high-quality customer service to its customers through various channels such as email, chat, and phone. The company uses customer feedback to improve its products and services and build a loyal customer base. Good customer service is an essential component of public relations as it helps to enhance the company's reputation and build a loyal customer base.
UNIQUE ONLINE  Shopping uses various methods and tools for public relations, including social media platforms, press releases, influencer marketing, events and activations, corporate social responsibility initiatives, and customer service. These techniques help the company to build a positive image among its stakeholders and maintain its reputation as a leading e-commerce platform in the region. UNIQUE ONLINE  Shopping's effective public relations strategies have contributed to the company's success and its position as a market leader in the e-commerce industry.
[bookmark: _17dp8vu]4. RECOMMENDATION

UNIQUE ONLINE  Shopping is a popular online shopping platform that serves customers in valley. To improve the public relations and advertisement of UNIQUE ONLINE  Shopping, here are a few recommendations:
[bookmark: _3rdcrjn]A. COLLABORATE WITH INFLUENCERS\

Collaborating with influencers can help UNIQUE ONLINE  Shopping reach a wider audience and improve its brand awareness. The influencers can promote UNIQUE ONLINE  Shopping's products on their social media platforms, and their followers are likely to trust their recommendations.
[bookmark: _26in1rg]B. IMPROVE CUSTOMER SERVICE

 Improving customer service can significantly impact UNIQUE ONLINE  Shopping's public relations. Responding to customer queries and complaints promptly and addressing them effectively will show customers that their satisfaction is a priority for UNIQUE ONLINE  Shopping.


[bookmark: _lnxbz9]C. INCREASE SOCIAL MEDIA PRESENCE

 UNIQUE ONLINE  Shopping should increase its social media presence to keep its customers engaged and informed. Regular posts and updates can keep customers updated about new products, promotions, and offers.
[bookmark: _35nkun2]D. LAUNCH ONLINE ADVERTISING CAMPAIGNS

 UNIQUE ONLINE  Shopping can launch online advertising campaigns targeting its potential customers. These campaigns can be run on popular search engines and social media platforms and can effectively increase brand awareness and attract new customers.
[bookmark: _1ksv4uv]E. OFFER EXCLUSIVE DEALS AND DISCOUNTS

 Offering exclusive deals and discounts can attract new customers and increase sales. UNIQUE ONLINE  Shopping can offer special deals and discounts to customers who follow its social media accounts or sign up for its newsletter.
By implementing these recommendations, UNIQUE ONLINE  Shopping can improve its public relations and advertising efforts and attract more customers to its platform.





[bookmark: _44sinio]5. CONCLUSION 
UNIQUE ONLINE  Shopping is a leading e-commerce platform in  Valley  that has heavily invested in public relations and advertising to enhance its brand image and increase its customer base. The company has used various channels, including social media, TV commercials, and online campaigns, to reach out to its target audience.
In terms of public relations, UNIQUE ONLINE  Shopping has focused on building a positive image by engaging with customers and stakeholders. The company has established various channels for feedback and complaints to improve customer satisfaction and enhance its reputation. UNIQUE ONLINE  Shopping has also participated in social initiatives to give back to the community and promote its brand as socially responsible.
Furthermore, UNIQUE ONLINE  Shopping has formed partnerships with local and international brands to provide a wide range of products and services to its customers. This has helped the company to gain credibility and improve its reputation as a trusted e-commerce platform.
UNIQUE ONLINE  Shopping has also invested heavily in advertising to create memorable and effective campaigns that appeal to its target audience. The company has used various media channels, including TV commercials, social media, and online advertising, to reach out to customers and promote its products and services. UNIQUE ONLINE  Shopping's advertising efforts have played a crucial role in establishing the company as a leading e-commerce platform in the region. Overall, UNIQUE ONLINE  Shopping's public relations and advertising efforts have been instrumental in enhancing its brand image, attracting and retaining customers, and growing its business over time. The company's commitment to building a positive reputation and investing in creative and effective advertising campaigns has made it one of the most successful e-commerce platforms in valley.
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